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How (not) to do itHow (not) to do it

1. Write reports of 500-1. Write reports of 500
1000 pages.

2. Make the cover look 
boring.

3. Use words that most 
people do not 
understand – e.g. 
“ i i li ”“territoriality”, 
“polycentricity”. Bore of the week



How (not) to do itHow (not) to do it
• There are different media through which you can communicate. One 

of these that is frequently used is Powerpoint presentations Theseof these that is frequently used is Powerpoint presentations. These 
are often used at conferences like this. When using Powerpoint, try 
to get as much text on the screen as you can – and then read it out. 
Do not include any pictures or other distractions. Don’t break the text 
into paragraphs or bullet points that makes it easier to readinto paragraphs or bullet points – that makes it easier to read. 
However bullet points by themselves don’t say much, so you may 
still want to read from a script. Also it is good to keep the font quite 
small so that people really have to struggle to see what you have 
written If you do this those people in the audience who try to copywritten. If you do this, those people in the audience who try to copy 
down everything you have written will never be able to copy it all 
down before you finish reading it out. Just to make it more difficult 
you can always press the wrong button so that you go back when 
you should go forwards or jump forward a couple of slides byyou should go forwards – or jump forward a couple of slides by 
mistake then go back.   



Who is the audience?Who is the audience?

• Politicians / policyPoliticians / policy 
makers

• Practitioners
• Other professionals
• Other researchersOther researchers
• General public 

(national / local; ( at o a / oca ;
young / elderly etc.)



What Media?What Media?

• Face to faceFace to face
• Print – reports, 

professional p
magazines, leaflets, 
newspapers.

• TV and radio.
• Web.



KISSKISS

• Keep it simple, stupid.Keep it simple, stupid.
• Press release:

One basic messageOne basic message
Strong, interesting 
first sentencefirst sentence
Quote from 
somebodyso ebody
One page
Contact detailsContact details



ExampleExample

Cities on a knife edge say Commonwealth bodies
The global financial crisis threatens to tip cities and local governmentsThe global financial crisis threatens to tip cities and local governments 

over an economic precipice, leaders of Commonwealth bodies 
warned on World Habitat Day, 6 October. Commonwealth countries 
were already facing a huge urban challenge before the events of 
recent weeks In countries like Malawi urban growth runs at aroundrecent weeks. In countries like Malawi, urban growth runs at around 
5% a year but investment in essential services like water, sanitation 
and electricity lags far behind…



How do journalists work?How do journalists work?
• Deadlines I’ve got a

• Stories
• Who?

I ve got a 
deadline 
to meet

• What? 
• Where?
• When?
• How?
• Visuals
• Buy them a drink!



TV and radioTV and radio

• Is it live? News orIs it live? News or 
a feature?

• What is theWhat is the 
interview about?

• Think beforehandThink beforehand 
of the main 
message you want g y
to get across – and 
make sure you get 
it i d t it!it in...and repeat it!



TV and RadioTV and Radio
• Think of a soundbite -

write it down and use 
it: “Fair access to 
jobs hospitals andjobs, hospitals and 
schools – that’s better 
than log-jammed g j
cities and empty 
villages”.
L k t (TV) b• Look smart (TV), be 
relaxed, speak clearly 
and don’t ramble.a d do t a b e



Websites and leafletsWebsites and leaflets
• Internet is a key y

medium.
• Refresh it with news.
• Cross-links to 

www.espon.eu and 
other sitesother sites.

• Blog – Cliff’s Blog on 
www.innovationcircle.o at o c c e
net

• www.espon.org.uk



Make a planMake a plan

• Who are you aimingWho are you aiming 
to reach?

• What media are the 
appropriate ones?

• When are the 
windows of 
opportunity –e.g. 
S i ?Seminars or reports?

• Monitor the results.
Plan or 
plan to 
fail!



Communicating scienceCommunicating science
• Media want drama and 

controversy – science is 
complex and ESPON 
seeks consensusseeks consensus.

• Practitioners want local 
data – ESPON is NUTS 
3.

• Policy makers want 
popular solutionspopular solutions –
scientists seek to test 
assumptions.



Efficient and ethical communicationEfficient and ethical communication

• Clarity – don’t hide y
behind jargon.

• Empathy – understand 
diyour audience.

• Look for opportunities for 
interaction and dialogues:interaction and dialogues: 
e.g. use of quiz rather 
than reading information; 
stage a debatestage a debate.

• Reference original 
sources.



Develop a simple messageDevelop a simple message

• Message needs to beMessage needs to be 
relevant and short.

• Provoke people to p p
think in new ways.

• Simple statistics can p
be effective.

• Use the message and 
repeat it at every 
opportunity.



MapsMaps

• The basic ESPONThe basic ESPON 
“product”.

• Provide a lot of 
information.

• Need short, clear ,
interpretation.

• Success of the 
ESPON Atlas (2006).



IndicatorsIndicators

• A powerful tool forA powerful tool for 
communicating 
science.

• However, if you have 
too many indicators 
you leave people 
confused.
A k h ll f• A key challenge for 
ESPON. 



ScenariosScenarios

• Strong means of telling a story andStrong means of telling a story and 
communicating to non-scientisits.

• Scope to use the ESPON 2006 Scenarios• Scope to use the ESPON 2006 Scenarios 
project.
B ild i f ESPON 2013 Citi• Build in use of new ESPON 2013 Cities 
project and their scenarios.



The last wordThe last word

Snooze and 
you lose! Be 
proactive!proactive!


